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INTRODUCTION

BRIEF
Founded in 1956, St. Paul High School has one of the richest histories amongst private
High Schools in Southern California. Realizing that society is ever-changing, we have been
committed to developing the character and skills which will help our students actively
participate in today’s world. Though these core values and reputation have remained
consistent, our visual identity has varied throughout our history.
Realizing the importance of a clear and distinctive brand identity when communicating with
our audience, we have spent the last two months envisioning the future of the St. Paul brand.
The objective of this exercise is to ensure that our identity is consistent across all applications
and captures new audiences in an authentic and meaningful way. The results of these efforts
are displayed here, and this guide will serve as a directive for implementing the St. Paul
Brand Identity System moving forward.
The purpose of this guide is to provide a framework that enables the St. Paul High School
staff, coaches and suppliers to express the newly developed brand effectively across a wide
range of applications and media.
When implemented consistently, this unified system is an expression of the values of the
St. Paul experience. The updated Brand Identity System honors SPHS tradition while bringing
a contemporary edge to the brand, making it timeless and distinct. It is designed to serve as
an evolution of an already iconic identity and position the brand for the future. Vibrant, exciting
and forward-thinking, our visual system is flexible enough to build communications that are
fun and dynamic, or create messaging that is clean, simple and elegant.
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COLORS SYSTEM
When it comes to communicating the St. Paul High School brand, color is
quintessential. The following colors make up the color system that will be used to
represent St. Paul High School.
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COLORS SYSTEM

BRIEF

Colors System

Navy, White, Red and Grey are the
official colors of St. Paul High School.
Navy and white works as primary
colors. Red and Grey have been
included as accent / secondary colors.
The accent colors are included in logos
to complement the primary colors.

NAVY COLOR CODES

WHITE COLOR CODES

RED COLOR CODES

GREY COLOR CODES

CMYK : C100 M88 Y39 K40
Pantone: 281C
RGB
: R0 G18 B93
Web
: #00125D

CMYK : C0 M0 Y0 K0
Pantone: NONE
RGB
: R255 G255 B255
Web
: #FFFFFF

CMYK : C21 M100 Y82 K11
Pantone: 200C
RGB
: R179 G0 B41
Web
: #B30029

CMYK : C31 M25 Y25 K0
Pantone: 7542C
RGB
: R176 G191 B191
Web
: #B0BFBF

Navy is authoritative and powerful. It
suggests loyalty and integrity. White
is associated with light and goodness.
Red signifies a pioneering spirit
and leadership qualities, promoting
ambition and determination. Grey is
sleek, modern and distinguished.

*At times, an opportunity arises to
utilize colors outside of the color
system. This is typically seen in the
occasional use of a unique uniform
or other apparel. Though acceptable
for special occasions, colors outside
of the primary color system are
not intended for long-term use.
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THE
TYPOGRAPHY
Type tells a story. The right typeface, used consistently, can become a strong brand
identifier. To assist in creating a consistent look for the wide variety of communications,
we have selected Gauthier FY, Din Pro, & Hudson NY as the official fonts for our school.

The Primary Font
The Secondary Font
The Athletic Font
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TYPOGRAPHY

Font Gauthier FY

Primary Typeface

Inspired by Renaissance typefaces, Gauthier FY is a
contemporary old-style serif typeface with big x-heights
and quite small caps. This font will replace “Trajan Pro”,
the previous serif font used by the school.

Gauthier FY

This font can be applied on stationary, academic
marks and signage but should not be used to display
large amounts of copy. In the event that a unit does not
have access to this font, the other suggested font is
Garamond.

Font Specification
FONT NAME :
STYLE
:
DESIGNER
:

ABCDEFGHIJKLMNOTUVWXZ
abcdefghijklmnopqrstuvwxyz

0123456789

Gauthier FY
REGULER , MEDIUM, BOLD
Black Foundry

Regular
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789

Medium
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789

Bold
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789

TYPOGRAPHY

Font Din

Secondary Typeface

The secondary typeface for St. Paul High School is Din
Pro in its Light, Regular, Medium, Bold weights. This
is a clean, modern sans serif font that should be used
on marketing collateral for the school. In the event
that a unit does not have access to this font, the other
suggested font is Arial.

DIN PRO
ABCDEFGHIJKLMNOTUVWXZ
abcdefghijklmnopqrstuvwxyz

Font Specification
FONT NAME :
STYLE
:
DESIGNER
:

0123456789

Din Pro
LIGHT , REGULAR, MEDIUM, BOLD
Albert-Jan Pool

Light
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789

Regular
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789

MEDIUM
ABCDEFGHIJKLM
NOPQRSTUVWXZ
0123456789
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TYPOGRAPHY

Font Hudson Ny Serif

The Athletic typeface for the school is Hudson NY Serif.
Unlike the previous two fonts, this font only has one
weight. this font displays strong typography and speaks
to the hard-working and determined nature of St. Paul
High School’s athletes, coaches and fans. It is you be
used on uniforms, athletic collateral & signage.

Athletic Typeface

Hudson NY Serif
ABCDEFGHIJKlMNOTUVWXZ
1234567890

Font Specification
FONT NAME
DESIGNER

:
:

Hudson NY Serif
Andrew Footit
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VISUAL IDENTITY
What are the elements that make up St. Paul High School’s brand identity? The
words you choose. The type you use. The colors, graphics and imagery you display.
A unique and iconic primary logo. These are the key building blocks that help tell
the Swordsmen story and shape the perception of St. Paul High School.
The following is a detailed, well-ordered system of visual assets. When they are
implemented consistently, this unified system is an expression of the values of the
Swordsmen experience.

The Crest
The crest included here was redesigned on a strong foundation—honoring
the brand equity that has accrued over decades and further reinforcing the
brand for the next generation.
This logo should be used by school administration for formal communications
and applications. This should not be used as a stand-alone graphic element
but rather in conjunction with the primary wordmark. To ensure the detail in
the design is visible, the width of the crest should never be used smaller than
1.25”. The crest can be embroidered on polo shirts for school uniforms. All
prior crests have been retired and will be phased out.
Do not alter or attempt to recreate these elements in any way. Always use approved artwork.

Design Brief
A collection of crest variations have been designed over time while some
are still being used on various applications. This crest was designed to solve
that issue but to also help move the SPHS brand into the next generation.

The Crest
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The Crest Logotype
Horizontal Variation
There are two Crest Logotype combinations. These
logos combine the newly designed school crest and
school name. These combinations will help associate the
crest with St. Paul High School. These logotypes should
be used to introduce the school in print and electronic
marketing communications. The minimum usage for the
horizontal variation is 3 inches wide.

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

The logotype can be used in the color variations shown below.

2 Color Variation

The Crest Logotype
Vertical Variation
This is the vertical variation of the crest logotype.
This variation should be used when the horizontal
combination cannot be applied to a narrow area
because of its size. Like the horizontal variation this can
introduce the school in print and electronic marketing
communications. The minimum usage for the vertical
variation is 1.5 inches wide.

NOTE: Use good judgment to ensure legibility. A mark that is
too small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

The logotype can be used in the color variations shown below.

1 Color Variation
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SP MONOGRAM
The SP Monogram is generally reserved for Athletic
use only, Although it can be integrated into formal
applications. Its primary uses are for athletic uniforms
and spirit wear. It can be embroidered onto polos as
well.

The monogram can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

SP MONOGRAM SPORT LOGOTYPE

The SP Monogram Sport Logotype is reserved for use by
the Athletic Department. This logo can be used on polos,
and spirit wear. Although Basketball is the only sport
being shown, the logotype has variations for every sport
at St. Paul High School. It Can be embroidered as well.
COACHES
Please contact Andrew Gonzales to request the AI, PDF,
or JPEG files for your Team.

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

The logotype can be used in the color variations shown below.
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ST. PAUL SWORD LOGOTYPE

The St. Paul Sword Logotype that can be used to
represent school spirit and athletics. The font used
for this logotype is Hudson NY Serif. It can be applied
on merchandise, signs/banners or anything athletic
related.

The logotype can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

SPHS Sword Logotype

The SP Sword Sport Logotype is generally reserved for
use of the Athletic Department. It can be used on warm
ups and spirit wear. Although Baseball is the only sport
being shown, the logotype has variations for every sport
at St. Paul High School.

The logotype can be used in the color variations shown below.

2 Color Variation

COACHES
Please contact Andrew Gonzales to request the AI, PDF,
or JPEG files for your Team.

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.
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SP SWORD LOGOTYPE

The SP Sword Logotype can be used to represent school
spirit and athletics. The font used for this logotype is
Hudson NY Serif. It can be applied on merchandise,
signs/banners or anything athletic related.

The logotype can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

SP Sword Sport Logotype
The SP Sword Sport Logotype is generally reserved for
use by teams at St. Paul High School. It can be used on
polos, t-shirts and spirit wear. Although Baseball is the
only sport being shown, the logotype has variations for
every sport at St. Paul High School.

The logotype can be used in the color variations shown below.

2 Color Variation

COACHES
Please contact Andrew Gonzales to request the AI, PDF,
or JPEG files for your Team.

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.
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SWORDSMEN LOGOTYPE
The Swordsmen Logotype can be used to represent
school spirit and athletics. The font used for this
logotype is Hudson NY Serif. It can be applied on
uniforms, merchandise, signs/banners or anything
athletic related.

The logotype can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

SWORDSMEN SPORT LOGOTYPE

The Swordsmen Sport Logotype is generally reserved
for use by teams at St. Paul High School. It can be used
on uniforms, and spirit wear. Although Football is the
only sport being shown, the logotype has variations for
every sport at St. Paul High School.

The script can be used in the color variations shown below.

2 Color Variation

COACHES
Please contact Andrew Gonzales to request the AI, PDF,
or JPEG files for your Team.

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.
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ST. PAUL SWORDSMEN LOGOTYPE

The SP Sword Logotype can be used to represent school
spirit and athletics. The font used for this logotype is
Hudson NY Serif. It can be applied on merchandise,
signs/banners or anything athletic related.

The script can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

ST. PAUL ARCH LOGOTYPE

The script can be used in the color variations shown below.

The St. Paul Arch Logotype is generally reserved for use
by teams at St. Paul High School. It can be used on warm
ups, and spirit wear. Although Soccer is the only sport
being shown, the logotype has variations for every sport
at St. Paul High School.

2 Color Variation

COACHES
Please contact Andrew Gonzales to request the AI, PDF,
or JPEG files for your Team.

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.
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ST. PAUL SCRIPT
The St. Paul script is included as a nod to the heritage
of the sports of baseball and softball at St. Paul High
School. Inspired by the fluid stroke of handwriting, the
script has a classic look that can be incorporated onto
uniforms or spirit apparel. It minimum width size
is 2 inches.

The script can be used in the color variations shown below.

2 Color Variation

1 Color Variation

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

SAMMY SWORDSMAN
Sammy Swordsman is a nod to the tradition and legacy
of St. Paul High School. Although its no longer meant
as a primary mark, it can still be used on spirit wear or
printed materials but should never be used as a stand
alone mark.

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

The script can be used in the color variations shown below.

2 Color Variation
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LOGO PLACEMENT
The correct and consisted placement of
logos is important for brand recognition
and effectiveness. In most cases logos and
logotypes should be used in the top left
corner or centered. The following images
show examples of correct logo placement.
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INCORRECT LOGO USE

The following examples show incorrect use of the logos
and logotypes.

NOTE: Use good judgment to ensure legibility. A logo that is too
small doesn’t serve any communicative function. There may
be situations where logos will need to appear smaller than the
minimum shown (e.g., lapel pins, pens, pencils and CD spine
labels). There may be cases where it is difficult to allow the
full-recommended clear space (e.g., a very small display ad),
and your best judgment should prevail.
It is very important that designers or desktop publishers do not
attempt to construct the logo themselves. Do not reproduce the
logo by scanning a previously printed version. Such “secondgeneration” art will degrade the quality of the image and may
alter the scale of the various elements.

Incorrect Background Color

2 logotypes should not be side-by-side

Incorrect Font used

Logos should never be turned sideways

FOOTBALL
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04

SCHOOL
STATIONARY
Stationary is a primary means of communication and are necessary to improve and
maintain the credibility and performance of your school. Stationary can help you
develop good relationships with parents , alumni , and business partners.
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LETTERHEAD

LETTERHEAD

LetterHead
SPECIFICATION

This is the official letter head of St. Paul High School.
It incorporates the Crest logotype as a Header. Body
copy should be in Din font but Arial can also be used.

Dimensions
8.5“ x 11“

Usage :
Weight
120g/m Uncoated white

Formal and everyday use by the office of
St. Paul High School.

www.stpaulhs.com | 9635 Greenleaf Ave. Santa Fe Springs, CA 90670 | (562) 698-6246

BUSINESS CARD AND ENVELOPE

BUSINESS CARD

Front Side
SPECIFICATION

The Business card states all the information of the
employee it belongs to.

NAME
Position

Usage :

example@stpaulhs.org
(562) 698-6246 x729
(562) 296-7972 (cell)

The business card is to be used by faculty and staff of
St. Paul High School.

Dimensions
3.5” x 2”

Weight
120g/m Uncoated white

9635 Greenleaf Ave.
Santa Fe Springs, CA 90670
www.stpaulhs.org

ENVELOPE
The Envelope incorporates a modified variation of the
crest logotype to place in the address of the school.
Usage :
Formal and everyday use by the office of
St. Paul High School.

Company Envelope
SPECIFICATION
Dimensions
8.875“ x 3.875“
#9
Weight
120g/m Uncoated white

ST. PAUL HIGH SCHOOL

HOME OF THE
SWORDSMEN
CREATED BY MICHAEL BOBADILLA DESIGN

ST. PAUL HIGH SCHOOL
9635 Greenleaf Ave.
Santa Fe Springs, CA 90670

